The Impact of Social Media on Academic
Performance of University Students

Introduction

Social media has become an integral part of modern life, especially among university students. It offers
both advantages and potential drawbacks, influencing various aspects of students' lives, including their
academic performance. This research aims to investigate the correlation between social media usage
and academic performance among university students.

Problem Statement

With the increasing use of social media platforms, there is a growing concern about their impact on
students' academic achievements. While some argue that social media can enhance learning through
resource sharing and collaboration, others believe it leads to procrastination and distraction. This study
seeks to address these conflicting perspectives by examining the extent to which social media affects
students' academic performance.

Objectives

1. To analyze the frequency and purpose of social media usage among university students.

2. To evaluate the academic performance of students who use social media regularly compared to
those who do not.

3. To identify the positive and negative impacts of social media on students' academic activities.

4. To propose strategies for balancing social media use and academic responsibilities.

Literature Review

Previous research has shown mixed results regarding the impact of social media on academic
performance. Some studies suggest that social media can serve as a beneficial tool for academic
collaboration and information exchange. However, other research highlights the potential for social
media to distract students and decrease their study time. This literature review will explore these
divergent findings and establish a theoretical framework for the current study.

Methodology

1. Research Design: This study will use a mixed-methods approach, combining quantitative and
qualitative research methods.
2. Sample Population: The target population will be university students aged 18-25 from various
faculties.
3. Data Collection:
o Surveys: To gather quantitative data on students' social media usage patterns and their
academic performance (e.g., GPA).
o Interviews: To collect qualitative insights into students' perceptions of how social media
affects their academic work.
4. Data Analysis:
o Quantitative data will be analyzed using statistical methods to identify correlations and
trends.
o Qualitative data will be analyzed thematically to understand the underlying reasons
behind students' social media use and its impact on their studies.



Expected Results

The research is expected to reveal a complex relationship between social media usage and academic
performance. It is anticipated that moderate, purposeful use of social media may positively influence
academic collaboration and resource sharing. Conversely, excessive or non-academic use may
correlate with lower academic performance due to distraction and reduced study time.

Significance of the Study

This study aims to contribute to the ongoing debate about social media's role in academic settings. The
findings will provide valuable insights for educators, students, and policymakers to develop strategies
that maximize the benefits of social media while mitigating its potential drawbacks.

References

A comprehensive list of scholarly articles, books, and other resources that informed the research
proposal will be included.

Timeline
Task Duration
Literature Review 1 month
Survey and Interview Design 2 weeks
Data Collection 1 month
Data Analysis 1 month
Report Writing 2 weeks
Final Review and Submission 1 week
Budget
Item Description Estimated Cost
(USD)
Personnel
Research Assistant To assist with data collection and analysis $1,500

(100 hours @ $15/hour)

Materials and

Supplies

Survey Materials Printing, photocopying, and distribution of $200
surveys

Interview Recording Purchase or rental of audio recorders for $150

Devices interviews

Software



Data Analysis Subscription or purchase of statistical $300

Software analysis tools (e.g., SPSS, NVivo)

Participant

Incentives

Survey Participants  Gift cards or other incentives for survey $500

respondents (100 participants @ $5 each)

Interview Incentives for interviewees (20 participants @ $200
Participants $10 each)

Travel

Local Travel Transportation for data collection and $100
Expenses interviews (e.g., bus fare, fuel)

Miscellaneous
Contingency Fund To cover unexpected expenses $150

Total Estimated Cost $3,100



